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Is Alex North-Keys carving
a jack-o-lantern or making
pumpkin pie2 With the
Point you can use the same
photography for several
holidays and still remain
timely and topical.

A big ORIGIN welcome goes out to several new H ovem D or —
members of our family and one former member :
who decided that once Is not enough. : 2425 Thanksgiving Holiday (ORIGIN Employee Days Off]
Laurie Bellon comes aboard as the new é
purchasing agent. She comes to ORIGIN from u eCem I] B[
Radian Corp. You can contact her at extension 728.
Sl T WG | - Holiday Parfy Awards & Movie Cafeteria/TBA
temporary employees who have moved up as . -
regular full time ORIGINites. Tom is a Product § 3 Hﬂ"[lml Pﬂ”u SfﬂliffE{ Horel
Support Tech I and can be reached at extension 10 Hide Hﬂ"ﬂﬂll Fﬂﬂll Eﬂfﬁfﬂﬂﬂ
636. Damon just moved into his permanent
position this Monday. He's a Graphics Specialist 18 Broduct Bevieus Netention Hall
working in Chris Roberts’ group. His extension is
1. : 16 Company Happy Hour 08
And last, but certainly not least, Kirk Winterrowd A ;
is back as an Advanced Audio Designer. Kirk § ct-J0 HHII[!EIUS [HHIEIN EmﬂlﬂlIEE I]ﬂus um
decided to jump ship and go work for Iguana, but
then reality set in and he came back to ORIGIN. J anuar ll
Kirk, what took so long???? Welcome back.
Finally, farewell to those who've left ORIGIN for § b Lo L2s VEﬂﬂﬁ, I —_—
other pastures. Good luck to Prem Krishnan and ] Company Brown Bag Lunch (afeleria
Orette Broderick. % §
: 9-17  EASales Meeting San Mateo
_ : 13 Company Happy Hour THf
MORE FRESH NEWS 5
S Product Reviews Oefention Hall

The latest from Wall Streef at 1:00 pm, 11.23.534.
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These guys need io get out more. Marten Davies and Jeff Everett
show their affection for ORIGIN's latest hits.

Suurlignr

Bach On Top

¢ It’s been two weeks since Wing Commander Armada
and System Shock shipped, however it’s taken less

- time than that to realize we had two gigantic hits on

. our hands. Within hours after the games hit the store
+  shelves, gamers from all over the country were

. talking about both products online.

“Gonna spend some time today and make some real
raunchy taunts so I can finish this head to head
game....My wife i1s gonna sue ORIGIN over this
game,” wrote one Armada player. “Wow, fantastic
game!” wrote another. “My brother and I love it!
We've been kicking butt from dawn to dusk, and it’s
endless slaughter! The taunt files really add a lot to
the game; a moment of hilarity is always.added by
an appropriately timed Clint Eastwood, ‘Make my
day,” or a Terminator, ‘Hasta la vista!’”

ns 1 d e

Volume IV, Number 60, October 7, 1994

System Shock was getting similar raves. “When
asked to analyze System Shock, one word comes to
mind... WOW!!!!” exclaimed one SS satisfied
customer. “Well done ORIGIN, you have my money
directed toward any game you create, you guys have
earned my respect, and as game designers REALLY
kick A$3$!” Another wrote, “I just picked this up
today and I wanted to say that it’s A WESOME!!!!!
There are so many things to do and see. The graphics
are fantastic. The music is cool.”

tmployee of the Month . .............. J
New Hires ................ co...b
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"A great product
coming out of the blue.
You don't play System

Shock, you are in

System Shock.”

In InH

The Wing Commander III juggernaut 1s starting to
roll, folks. The latest issue of Strategy Plus is out and
features WCIII on its cover. Steve Bauman, who
made a trip to Austin in late August to get a first-
hand look at the game, obviously came away
impressed. Listen to these comments.
“Origin may have actually
accomplished their goal of creating
the first truly interactive cinematic
experience, an action movie where
you actually get to be the hero, and
one where the long-promised
marriage of Hollywood and Silicon
produces something that both can be
proud of, Of the numerous current
‘interactive movies’ that use live
actors with computer rendered
backgrounds, none come even close to Wing
Commander I1I's level of integration.” And what
about that music, Steve. “The sound of a space opera
like this is of utmost importance, and once again
Wing Commander III delivers in spades.”

Plan on seeing at least one more cover story on WC
3 in the December issue of PC Gamer (on the stands
in mid-November). Bill Trotter, a self-avowed Wing
Commander addict, travelled to Austin last month to
see if all the hype on the game is true. Let’s just say
Bill’s addiction won’t be cured anytime soon. In
addition, PC Gamer and its sister publication, CD-
ROM Today, will be including the just-finished WC
[l demo on a CD that will come packaged with the
magazines.

But wait, there’s more. WC III has popped up 1n
other publications across the country. Axcess
magazine, kind of a new wave/movie/entertainment
publication, wrote, “Wing Commander III takes the
concept of the interactive movie to new limits. It’s
Hollywood’s biggest interactive experiment to date.”

There also were nice previews in the new Cinescape
magazine from Sendai Publications and in Sci-Fi
Universe. Closer to the release date expect stories on
the Today show and on VH-1. Watch for dates and
times on your e-mail.

It’s a little too early to see what most reviewers are
going to say about ORIGIN'’s latest releases, System
Shock and Wing Commander Armada. Gamestar
magazine in Australia, though, has gotten a bit of a
head start. On System Shock, “This is a fantastic sci-f1
RPG that will keep you glued to your PC screen for
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Dff The Wire

TOKYO (AP) — Crude, jerky Street Fighter II 1s gone.

In a new version of the popular video game, the figures are
more three-dimensional, the backgrounds are detailed, and
the action is smoother.

That’s all possible because of the technology being shown
at this week’s Japan Electronics Show. New machines with
32-bit microprocessors that boost video processing power
over the older 16-bit models will soon begin battling for
domination of the home video game market.

But while Japanese companies are tlexing their muscles in
home game machines, the annual electronics show, which
opened Tuesday, shows they still lag in many areas.

In the United States, computer makers are leading the way
in combining personal computers with other consumer
products such as cable TV set-top boxes, televisions,
telephones and even radios.

But the displays of new products from Japan’s consumer
electronics giants are still dominated by traditional stand-
alone televisions, VCRs and audio equipment.

The new game machines include SegaSaturn, Sega
Enterprises’ long-awaited sequel to its Genesis system.

—
SegaSaturn goes on sale in Japan in November and late:
overseas. A similar model will also be sold under the JVC
brand. Company officials declined to give prices.

Sony 1s showing its first entry 1n the game machine market,
the Play Station, which will be available before Christmas
in Japan and a year later overseas. The price will be
“considerably less than 50,000 yen ($500),” Sony
spokesman Andrew House said.

Manufacturers acknowledge that price will be key to
success for the new generation of game machines,
especially since Nintendo’s basic NES model, which
jumpstarted the industry nine years ago, now sells tor less
than $50.

Panasonic’s 32-bit Real 3DO game system, released last
year in the United States, hasn’t met sales expectations, in
part because of its relatively high price, currently about
$400. Company officials estimate that about 300,000 were
sold through August; it had hoped for I million by the end
of the year.

Sanyo Electric Co. began selling a similar 3DO machine 1n
Japan this month, but has no plans yet for overseas
marketing.

Pioneer also is showing its LaserActive game machines at#=
the show, and NEC Corp. i1s demonstrating a PC-FX gam,
system due out later this year. Y
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Puint Man

Dear Point Man,

Why did we change the old happy hour format. ie.,
meeting in the cafeteria every other Friday? Please
explain the new format. Why don't we have

announcements any more???

Signed, Nostalgic

Dear Nostalgic,

Lord British explains it along these lines: "I was
hearing from several people that the company had
grown to a size where not only were the
announcements getting too lengthy, but they were
getting boring and repetitive. After all, every month
about 20 people have birthdays, and we have so
many new people, a lot of them don't recognize the
birthday names.

“Plus, [ felt that the so-called ‘corporate culture’
wasn't in place any more, so in an Ops meeting,
we thought a change was in order. We'd reduce the

npany happy hours to once a month, and on the
other odd Friday, encourage Producer groups or
departments to hold their own bonding events. Kay
Gilmore's group is a perfect example of a
department that really took it to heart and has done
a great job with it. On the big company happy
hours, a ‘sponsor’ or department each month could
run it any way they pleased, and for each of the
first happy hours run that way, [l was told that one
ot the things they did not want was

announcements.

“Now, I'm beginning to see a middle ground. I think
people do want some of the ‘big-picture’ types of
news—now products are doing, what's going on
with the market and EA, etc. Therefore, I'd like to
propose a return to those kind of announcements
and once again encourage groups to build the
cultures within the culture. Most important, I'd like
to hear some suggestions from everyone regarding
what they thought were the best and worst
attributes of our old format and what they'd like to
~ different now. That can all take place on the
__«ering Hole bulletin board ... whoops! Excuse
me, the Watering Hole shared folder on MS Mail.”

Dear Point Man,

Whatever happened to the “"Brown Bag Lunches”
with Richard? Have we blown them off?

Signed, Hungry for Information

Dear Hungry,

Back to the source: “What is this? Pick on Richard
Day? Okay, here's the situation. We haven't blown
them off. Quite the contrary, [ was strongly
encouraging other execs here to also hold lunchtime
seminars on areas like Finance and Operations, but
so far, they haven't come through. “It is purely
coincidental, but I was already planning to hold
another Brown Bagger on Monday (10/10). We'll send
around the exact time by MS Mail.”

Dear Point Man,

[ know ORIGIN is closed the week between
Christmas and New Years. How much of that time is

counted as vacation, and how much is counted
against PTO?

Signed,Yule Log

Dear Log,

HR Manager Linda Powers has an early present for
you: "The time off between Xmas and New Years is
considered as holiday time (just like Labor Day or

Thanksgiving). It does not count as PTO.” %
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The latest from Wall Streef at Noon, 10.7.94
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“II°s Time for & Focus Group”

by Dana Kaplan

Those dreaded six words that team directors love to
hear from marketing are soon to be the norm around
here. Why “dreaded?” — well, it means that
Marketing will need a playable version of the game —
and the sooner, the better!

What is a focus group? A focus group consists of
approximately 5-7 non-ORIGIN participants that
play the game and give us feedback on all aspects of
the game and documentation.

Where are the focus groups held? They’re held at
CompUSA 1n their training room. By conducting
focus groups out-of-house, we’re able to avoid any
inherent bias that participants might have if they
were to know the game publisher beforehand.

How do we obtain participants? We bribe them.
Well, that 1s only half true. We leave focus group
registration cards in retail shops around town. We
currently have a list of 135 people interested in
participating, and we know their ages, hardware
systems, game genre preferences, etc. Nowhere on
the cards does i1t say “ORIGIN,"” so people
presumably do not know which company i1s
conducting the focus group. (That didn’t keep some
retail salespeople from filling out the cards — but we
caught them!)

What goes on in a focus group? We begin a focus
group with a pre-play questionnaire about buying
behavior. Then we ask one of the team’s members to
give a brief introduction about the game and answer
any questions that the participants have as they play
the game. After about 45 minutes of gameplay, the
participants are asked to fill out a post-play
questionnaire that is tailored to each game. We then
hold a discussion on any key points, which is tape-
recorded. (A focus group conducted at a research
facility would video-tape the discussion and have a
one-way mirror for observers — a luxury we do not
have at this time.) The whole process takes around
two hours and those lucky participants even get milk
and cookies!!!! (Okay, okay, Coca-Cola and cookies
— and chips and dip.)

How have we benefited from the focus groups? We
have been gaining valuable feedback on puzzles,
option screens, positioning, interface, and many,
many more elements of our games! Our goal is to get
as much consumer input as possible before the game
1s finished and help focus our marketing efforts on
those aspects that the consumers really like. I
welcome anyone to come on down to Marketing to
see the write-ups of the results and/or listen to the
tapes.

How do we bribe the focus group participants? With
a game, of course!
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In Ink

the whole journey.” Armada came in with even more
kudos. “The graphics are just totally mind blowing
with the best bitmap graphics I'd ever — and I mean
ever — seen In my life. A totally awesome game.”

Seems those foreigners are beginning to warm up to
some of our new games. Generation 4, a French
gaming magazine, called System Shock, “A great
product coming out of the blue. You don’t play
System Shock, you are in System Shock.” It gave SS
its Game of the Month award and a 94% rating,
apparently based on a reviewable beta copy supplied
by EAUK. The magazine’s editors gave a reviewable
version of Doom 2 a 91% rating. No doubt it’s the
the first of many head-to-head battles between SS
and D2 this fall. Stay tuned to this column for a
blow-by-blow account.




5poClight: Back On Top

|FROM 1

" Marten “Bulldog” Davies. “With Armada, we’ve

listened to our customers and given them a sci-fi
oriented, head-to-head, modem game that they can
play at their leisure when they want to.” As for
System Shock, Marten says ORIGIN has taken a big
bite out of the Doom audience. “Everybody said
Doomsday is going to be October 10th, referring to
Doom 2 and its big advertising hype. I think our
timing was impeccable and it’s told the consumer
that if something is out there holding the market
share that something else can’t come in and basically
bite it in the ass and take it away. Basically that’s
what System Shock is doing.”

Just look at what happened at local stores and you’ll
get an 1dea of the success for both of these games.
“Babbages was completely out of Armada on day
one and they had something like 17 units in the
store.” according to Marten. “At Best Buy, they were
already on their second order of System Shock on
the day after the product shipped.” He said it was
much the same story for Armada. Kind of a nice
aroblem to have, eh Marten?

R

“It teels really good,” says Armada director Jeff
Everett. “I guess I’'m kind of surprised that people
were as excited about i1t as they are. I always liked it
and the people in QA liked it, but you never know if
a game 18 going to be perceived good or bad until it’s
out there on shelves. I just wasn’t going to let myself
get to the point where I thought everybody’s going to
love this game regardless of what happens. But now,
everyone seems to like it.”

How does this help other upcoming ORIGIN
products? “It builds mindshare,” says Marten. “It
creates a coattail effect. Pretty much everything we
put out, provided the quality is there (and there’s
always the great belief that we have that), is going to
ride on the coattails. Even other S&M products like
U.S. Navy Fighters and Noctropolis will ride those
coattails because it’s the ORIGIN/S&M sales team
that’s selling it.”

“Bottom line,” says Marten, “more power to Jeff
Everett and his team and Warren Spector and the
1ys at LookingGlass. Two great products.” Q
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EOM

Susan Williamson is the Employee of the Month
for October. Many of you may not know Susan by
name, but you probably should. Susan does her
job quietly and efficiently. You
never hear her complain. You may
not know what she does, but you
sure would if she stopped doing her
job. Susan is responsible for
keeping ORIGIN clean and trash-
free. Some have tabbed her

ORIGIN's environmental engineer.

When the nominations for EOM came in this
month, one of you wrote, “She’s an amazing
worker. When she was out for a few days at one
point they had to get four people to replace her. If
there’s anyone around here who deserves some

recognition, I think she's it."

Susan’s been around ORIGIN since January of last
year and we all know that it's a rare occasion to
see her slowing down or taking a rest. "I just
never wanted to sit behind a desk for any length
of time,” she says. "I really like my job here and I
like the people at ORIGIN.” That's despite some of
the things she’s run across inside these walls.
“I've had to deal with snakes, lizards and dogs,”
she says. “I haven't seen an alligator yet, but it

wouldn't surprise me if I did.”

Susan’'s work hasn't gone unnoticed by those
outside of ORIGIN. Earlier this year, the company
was recognized for having one of the cleanest
dumpster areas in town and received a certificate
from the Keep Austin Beautiful committee, thanks

in no small part to the work of Susan Williamson.

A big thanks from everyone at ORIGIN, Susan,

and Congratulations!!!!




Two more unsuspecting people have joined the
ORIGIN fold during the last month. Nancy
Butterfield is our new Human Resources
representative. Nancy brings with her five years of
HR experience with an emphasis in the benetits area.
Prior to joining ORIGIN, Nancy worked at Southern
Union Gas and Carbomedics. Nancy will be
administering our insurance and benefit plan. Her
new extension is 746.

Jeffrey “JC” Combs is a new graphic designer. He
comes to us from Italia/GAL Advertising and the Art
[nstitute of Dallas. Jeffrey came to ORIGIN after
doing some contract work on Wing Commander II1I.
Obviously he impressed some folks here. By the
way, you may want to contact JC if you're interested
in taking up golf. He played in the Phoenix Open as
a professional and says he still gives lessons. You
can contact him at extension 615.

Next week you’ll notice a familiar face back at
ORIGIN. Tammy Parkhurst decided Chicago was
too cold, so she’s going to be taking a job as
executive assistant to Robert Garriott, Mike
Grajeda, Marten Davies and Mike Harrison.
Tammy, you’ll recall, left ORIGIN as our HR
representative to be with her fiancé, who was starting
a new business. Well, he’s moving his business to
Austin and it just so happened we needed some help.
Welcome back, Tammy, and welcome, Nancy and JC.

Finally, farewell to those who’ve left our fold. Good
luck to Richard Johnson, Sheri Graner, Scott
Blankenship and James Morris. <3

Duality Entertainment Dept.

Tonight watch for outtakes from
Wing Commander III on ”The Return ot TV's

Censored Bloopers™
9:00, NBC, KXAN-TV Channel 36 (4 on cable)

TI]E Futufe

Ocfober
10 Company Brown Bag Lunch (afeferia

cb-c8  Clectronics Boufique Sales Show  Las Yegas, NV

i Product Review Defention Hall
c0-31  Haunled nouse Brifannia Manor

il Costume Confest ORIGIN
November

4 Company Happy Hour 1BA

/ Company Brotwn Bag Lunch Cafeferia

I Product Review Detention Hall
[4-18  Comdex L.as Vegas, K’ »

0] Pof Luck Lunch [afeleria
24-25  Thanksgiving Holiday  [ORIGIN Employee Days Off)

Jecember

: Year-End Rwards & Movie (afeferia/THR
] Holiday Parfy Stouffer Hotel
y Company Brown Bag Lunch Cafeferia
10 Hids Holiday Parfy Cafeferia
16 Product Review Detention Hall
16 Company Happy Hour i}
c6-30  Holidays [ORIGIN Employee Days Off)




